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LISA KIRK





Von Thorsten Schmitz

Berlin – Boadicea war eine mutige Frau.
Im Jahr 60 n. Chr. führte die britannische
Königin einen Aufstand gegen die Römer
an. Mehr als 50 000 Kämpfer plünderten
und brandschatzten römische Siedlun-
gen. Es muss schrecklich gerochen haben.
Boadicea hatte den Aufstand angezettelt,
weil die Römer eine Frau als Stammesfüh-
rerin des keltischen Stammes der Icener
ablehnten.

Boadicea war eine Revolutionärin,
wenn man so will.

1950 Jahre später steht ein silberner
Flakon in der Parfümerie des Depart-
mentstores Quartier 206, der den Namen
der Kriegskönigin trägt. Öffnet man das
100-Milliliter-Fläschchen, riecht es nach
Agarholz und Jasmin. Der Duft heißt „In-
tricate“, was soviel wie „verzwickt“ be-
deutet. Verzwickt in diesem Fall mag der
Preis sein.

Das Fläschchen kostet 520 Euro.
Ein paar Schritte von dem sündhaft

teuren Boadicea entfernt wird ein Film ge-
zeigt, knapp zwei Minuten lang. Es ist das
Werbevideo zu einem neuen Parfüm, das
„Revolution“ heißt. Der Film zeigt keine
Schlacht, sondern ein Attentat in New
York. Wer nach Revolution riechen möch-
te, muss nach Berlin kommen. Das Quar-
tier 206 auf der Friedrichstraße ist der ein-
zige Ort in Deutschland, an dem es den
Duft zu kaufen gibt.

Ist dieses das richtige Wort: Duft?

Ein Flakon in Rohrbombenform
Das Video zeigt eine (schöne) Frau und

einen (schönen) Mann, zwei Scharfschüt-
zen auf der Flucht. Sie tragen schwarze
Röhrenjeans, schwarze Designerboots
und schwarze enge Lederjacken. Kom-
men sie gerade von einem Shooting mit
Karl Lagerfeld? Haben sie die Zeche ge-
prellt im Grill Royal in Berlin-Mitte? Ach
so, es sind zwei Aktivisten auf der Flucht.
Gerade haben sie versucht, jemanden zu
töten (Revolution!). Als sie kurz innehal-
ten und ihre Tarnmasken vom Gesicht zie-
hen, steckt sie ihrem Kampfgenossen eine
Rohrbombe in die Hand. Ein Selbstmord-
attentäter! Aber nein, die Rohrbombe ist
in Wahrheit ein Parfümflakon, der nur
die Form einer Rohrbombe hat, inklusive
Zündschnüre. „A fragrance for men & wo-
men“, wird eingeblendet, kurz bevor der
Clip endet.

Fragrance heißt auch „Wohlgeruch“.
Ein dehnbarer Begriff. Denn der Duft
von Revolution – stinkt zum Himmel. Die
12-Milliliter-Flasche kostet 55 Euro. Sie
findet reißenden Absatz, vor allem bei

Männern. Die Verkäuferin sagt, sie möge
den Geruch. Er habe „etwas Animali-
sches“. Und sei „doch sehr sexy“. Für
wen der Duft sei? „Für Sie offenbar nicht,
man muss sich ja selbst riechen können.“

Die New Yorker Konzeptkünstlerin Li-
sa Kirk hatte die Idee zu dem Parfüm in
den Rohrbomben. Im terrorverängstigten
New York hat man Kirks Ironie schon

missverstanden. Im Mai musste ein Ge-
bäude in Manhattan evakuiert werden,
weil Passanten die Flakons im Schaufens-
ter einer Galerie für echt gehalten und die
Anti-Terror-Polizei gerufen hatten. Lisa
Kirk sagt, sie sei genervt gewesen von den
Bush-Jahren 2001 bis 2009, so dass sie
nur noch an Aufstand, Protest, Revoluti-
on gedacht habe. Bush habe Terrorängste

geschürt und gleichzeitig die Meinungs-
freiheit beschnitten, Revolutionen (also:
Demonstrationen, Anti-Bush-T-Shirts)
seien unmöglich gewesen: „Da habe ich
eben ein Parfüm kreieren lassen. Wenn
man schon keine Revolution anstacheln
kann, dann soll man sie wenigstens rie-
chen können“.

Wie riecht Revolution? Diese Frage hat
Kirk ehemaligen Revolutionären, Globali-
sierungsgegnern und Hausbesetzern ge-
stellt. Die Recherche ergab: Sie riecht
nach Blut, verwesenden Körpern, bren-
nenden Reifen, Tränengas, Urin, Asche,
und Schweiß, vor allem danach.

Das Parfüm, das sich Globalisierungs-
gegner eher nicht leisten werden, kann
man in New York in den Originalflakons
kaufen. Die Platinumausführung kostet
36 000 Euro, die Goldflasche 21 000 Euro
und die Silberversion 2700 Euro. Bislang
hat noch keiner die Platinbombe erstan-
den, die Silberversion fand einige Käu-
fer. Grundsätzlich kann man im Quartier
206 auch das Original ordern. Lisa Kirk
aber lacht und sagt: „Wir haben noch
nicht herausgefunden, wie wir Rohrbom-
benflakons verschicken können, ohne
festgenommen zu werden.“ Das 12-Milli-
liter-Fläschchen ist die Tarnversion der
eigentlichen Rohrbombe. Und damit man
weiß, mit was man sich da eintupft, zeigt
das Etikett die Skizze einer Rohrbombe.

Es riecht nach Stinktier
Zögernd nimmt man den Flakon in die

Hand, öffnet den Deckel, holt einmal tief
Luft, atmet wieder aus. Und dann wieder
ein, die Nase am Flaschenhals.

Es beißt metallisch stechend, und man
wähnt sich inmitten brennender Reifen,
aber um einen herum ziehen Schlitten-
hunde einen Weihnachtsmann und wa-
ckeln mit dem Kopf. Eine Marketingmit-
arbeiterin des Kaufhauses regt an, Revo-
lution auf die Haut zu sprühen. Man will
jetzt kein Feigling sein und sprüht. Und
verzieht das Gesicht. Riechen so Stinktie-
re, wenn sie sich angegriffen fühlen? Die
Mitarbeiterin sagt: „Einfach mal nicht
drauf achten, einfach mal sacken lassen.“

Zurück im Büro sagt eine Kollegin:
„Aber Parfüm soll das jetzt nicht sein,
oder?“ Fünf Minuten später reißt sie alle
Fenster auf.

Und Lisa Kirk? Trägt sie Revolution?
„Um ehrlich zu sein: nein. Aber ich

hab’s mal aufgesprüht, als ich in einem
Gerichtsverfahren als Geschworene ein-
gesetzt wurde. Nach einer Stunde habe
ich so nach Urin gerochen, dass ich ge-
hofft habe, dass die nicht denken, dass
ich mir in die Hose gemacht habe.“

Der Gestank der Revolution
Ein Parfüm einer New Yorker Künstlerin macht in Berlin Furore – es riecht nach Urin, Schweiß und Asche

Stinkt zum
Himmel: Die

Künstlerin
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ihr Parfüm
„Revolution“
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Anschlag auf
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Bush verstan-
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See other products by Lisa Kirk   |  Parfumeur: Patricia Choux  |  Bloglink

 Share it on facebook

SizeSize PricePrice QtyQty

12 ml (100 ml = !458.33)
immediately available

0

Sample 
immediately available, plain sampleorders 8-10 days

0

All prices incl. 19% Tax, excl. delivery costs

Fragrance composition:

Topnote: Birch Tar, Ambergris, Leather, Musk, Vetiver, Woods,
Civet

0

HOMEHOME  LISA KIRK - REVOLUTION

LISA KIRK - REVOLUTIONLISA KIRK - REVOLUTION

Lisa Kirk - Revolution

How does revolution smell? This was the question New York artist Lisa Kirk put to a number of
anonymous journalists, activists, fundamentalists, radicals and rebels. People, who are at the
heart of the action, people who live and fight there. The result was an olfactory vision of
Revolution, a perfumed interpretation and thus a piece of conceptual art that, in its birth year
2008, was sold only in strictly limited editions of platinum, gold or silver replica pipe bombs.

Revolution Pipe Bomb caused quite a stir, but with prices from 4000-50000 Dollars, the
revolutionary fragrance was for most people only a dream. Ulrich Lang, who had initially
introduced Lisa Kirk to the perfumer Patricia Choux intervened: Thankfully he was able, to
convince the artist to make the original fragrance available in another packaging to a wider
audience. For this edition Kirk chose to present the fragrance in a 12ml chemical transport vile
reminiscent of a miniature Molotov cocktail.

Now revolution is available to the masses. But is it also suitable for the masses? A fragrance
based on the memories of the smell of tear gas, blood, urine, smoke and burned rubber.
Choux conjured up an original and edgy fragrance, distinctive, but definitely wearable.

Aus Liebe zum Duft auf Facebook
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Revolution by Lisa Kirk (2009)

The combination of art with politics is a subject that has always interested me. A

few weeks ago, I traveled to Kassel, Germany to see the once-every-five year

exhibition called dOCUMENTA 13. The artist and curator Arnold Bode created

Documenta in 1955 as a means of addressing the recent trauma experienced in

Europe, and looked towards the dialog between art objects as a form of healing

and reconciliation. It’s no wonder then that in one of the first rooms I walked into
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at the exhibition, I saw a display of Lee Miller‘s photographs of Hitler’s Berlin

apartment after the fall of Germany. The photos showed the Fuhrer had bad taste

in interior design, but most famously Miller is photographed taking a bath in

Hitler’s tub. In addition to the photograph, Miller took away with her a powder

compact and a perfume bottle that belonged to Eva Braun, the mistress of Hitler,

and both objects are displayed in the exhibition.

A perfume bottle from the lady friend of one of the most notorious figures in

modern memory. Security guards in the museum stopped me from taking any

photos, but it’s cube shaped bottle made of thick crystal about 8 inches in height,

done in the minimal style of Art Deco. Once an object to be displayed on a

woman’s vanity, the bottle is a highly charged artifact of war.

The association of perfume with violence and war is brought to the fore with a

scent created by the contemporary visual artist, Lisa Kirk. Kirk’s art practice

centers on the appropriation of radical political signifiers by corporations to sell

consumer products, thereby usurping the symbolic power of these signs in the

support of capitalism. (One of the examples to come to mind is a Nike television

ad that features the Beatles’ classic song, “Revolution.”) Kirk created a perfume

called “Revolution Pipe Bomb” after interviewing radical political activists (all

anonymously, of course) regarding their scented memories of revolutionary

events. With jewelry designer Jelena Behrend, Kirk came up with a vessel for the

perfume in the shape of a pipe bomb, produced in limited quantities in platinum,

gold, and silver. A facsimile of the original scent was later created with Ulrich Lang

and is sold in a 12 ml bottle (available on indiescents.com), called simply

“Revolution.” Both the limited edition perfume-filled sculptures and individual

bottles were featured in Kirk’s 2009 exhibition at her gallery, Invisible-Exports.

Here is the commercial created for Revolution:
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Lisa Kirk’s Revolution Commercial from lisa kirk on Vimeo.

Straight from the bottle, “Revolution” smells like gasoline, eventually mellowing

out on the skin to the acrid smell of gunpowder, burning rubber, and smoke. It’s

not exactly something I would wear everyday, but in using scent as a medium,

Kirk pushes the boundaries of what defines art, and highlights the power of smell

in conjuring personal memory as well as mass cultural and historical experiences.

Lisa Kirk’s work is eerily prescient of the Arab Spring revolutions that began in

2010. “Revolution” is hope in a bottle.
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3 thoughts on “A Whiff of Revolution: New York artist
Lisa Kirk bottles the smell of war”
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From Faking It to Making It: Icelandic Visual Artist
Andrea Maack’s Perfume Line

Next post
Immaterial: perfume and contemporary art

VANEEESA BLAYLOCK says:
July 12, 2012 at 5:46 am

Reblogged this on I Rez Therefore I Am and commented:
KASSEL, 5 July – Trilby Minotaur has taken us up in some of

dOCUMENTA (13)’s helicpoters and Milena Berman has taken us stomping
through its muddy fields. Today perfumista Katherine Chan gives us the smell of
dOCUMENTA (13) in her essay on perfume.

In 1945 fashion and war photographer Lee Miller had the opportunity to visit
Hitler’s Berlin apartment where she famously took a bath in his tub. While there
Miller also stole a bottle of perfume from the late Eva Braun. At dOCUMENTA (13)
an exhibit shows Miller’s photographs, the perfume bottle, and Braun’s powder
compact that Miller also took. In Byzantine artworld fashion, 2012 museum
security guards would not allow Chan to take a photograph of the perfume bottle
that Miller stole from Braun in 1945. Perhaps it’s for the best as it gives Chan the
opportunity to let her mind roam across ideas of perfume and war and bring us to
New York artist Lisa Kirk’s 2009 perfume project “Revolution.”
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MADPERFUMISTA says:
July 13, 2012 at 12:51 pm

Thanks so much for the reblogging!

Reply

VANEEESA BLAYLOCK says:
July 13, 2012 at 1:20 pm

You’re welcome, and thank YOU, it’s really a
nice post!
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VISITOR STEPPING INTO
Koo Jeong A’s installation for the Dia Art Foundation at the
Hispanic Society of America may be overwhelmed by an un-
expected assault on the senses. Like a cedar closet, the almost
empty gallery has its own distinct aroma, in this case an olfac-
tory artwork, entitled Before the Rain, which is meant to cap-
ture the atmosphere of an Asian city on a steamy day. Over a
three-month period, the Korean artist worked with perfumer
Bruno Jovanovic of International Flavors & Fragrances, a lead-
ing company in the design of synthetic scents, who distilled
her memories and impressions into an amalgam of smells—
dry woods, minerals, fern, musk, tars, and lichens—to sum-
mon the sensation the artist remembered.

Scents 
&

Sensibility

Gunpowder, grass, jasmine, pine,

pollution, and patchouli are some of

the odors wafting around galleries,

museums, and studios these days as

artists incorporate scent into the

esthetic experience
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Visitors to EXPO 2010 in
Shanghai last year lined

up to experience
Federico Díaz’s

LacrimAu (left). One
person at a time entered
a glass cube and sat in a

chair facing a golden
teardrop (opposite),

donning a headband with
sensors that read his or

her brain waves and
translated them into a

personal “golden
fragrance,” blended in an

automatic pipette
station.

“I was compelled to create a scent that evokes the almost
violent atmospheric tension that exists before a thunderous
rainstorm,” says Jovanovic, who views the piece as a true col-
laboration. “The whole work was about dissecting the entire
experience and then re-creating it in a nebulous form.”

The philosopher Immanuel Kant believed that the sense of
sight is superior to all the other senses. A number of artists
today, like Koo Jeong A, would disagree with him. They are
incorporating the sense of smell into the esthetic experience.
Smoke and pollution, as well as patchouli and pine, have be-
come part of their palettes. Although scent is a fragile and
ephemeral medium, it is making an impact in museum shows
and at symposia as a new trend in art.

“Working with the sense of smell is probably the hardest
material, because it is very subjective and it changes from
person to person,” says Yasmil Raymond, curator at Dia, who
oversaw the development of Before the Rain. “Koo Jeong A
had a very specific concept about this smell, but she had to

Barbara Pollack is a contributing editor of ARTnews.
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find a way of articulating through language
what that was to a perfumer, who conceived
the chemical composition. It was really the
hardest thing I had ever done as a curator.”

Contrasting this collaboration with the more

traditional artist-fabricator relationship, Ray-
mond explains, “Usually you are working with
things you can see and touch. In this case, we
were working solely with language, and a
very subjective language at that.”

A number of other recent projects
have asked museum and gallery visitors to use
their noses as well as their eyes. Shown two
years ago at the New Museum in New York,
Haegue Yang’s Series of Vulnerable Arrange-
ments—Voice and Wind incorporates Venetian
blinds, electric fans, and scent atomizers to
create the sensation of entering various un-
specified locations. Made originally for the
Korean Pavilion at the Venice Biennale in
2009, the installation offers an intimate and
subjective experience, with each visitor free
to interpret the odors. 

Belgian artist Peter De Cupere exhibited his
Olfactory Tree, a latex sculpture of a life-size
tree trunk embedded with scents of the for-
est, at the Pocketroom art space in Antwerp,
while Japanese artist Maki Ueda presented

her Olfactoscape, an aromatic journey evoking
a landscape of cherry blossoms and fields of
grass, in a small empty room at the Dutch
consulate in Osaka.

Czech artist and architect Federico Díaz had
a surprise hit at EXPO 2010 in Shanghai last
year with his installation LacrimAu, which
featured a golden teardrop about 30 inches
high, housed in a glass cube. One person at a
time could enter the cube, sit down, and don
a headband with sensors that read his or her
brain waves and translated them into a per-
sonalized scent.

New York artist Kiki Smith has created her
own fragrance, Kiki, in collaboration with the
French fragrance designer Christophe Lau-
damiel. The limited edition of 4,000 sells for
$175 a bottle.

In September the Stedelijk Museum in
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Haegue Yang’s 
Series of Vulnerable
Arrangements—Voice

and Wind, from her
exhibition at the New

Museum in New York in
2009. Its components

include aluminum
Venetian blinds,

industrial electric fans,
and scent atomizers.
Visitors are free to

interpret the unspecified
odors for themselves.
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Amsterdam held a one-day symposium,
called “do it—smell it,” on olfactory devel-
opments in contemporary art, with contribu-
tions from Caro Verbeek, an art historian
specializing in art and the senses, and Jim

Drobnick, an authority in the field of smell
and contemporary culture and author of The
Smell Culture Reader.

Simultaneously, museums have begun to
turn their attention to the perfume industry,
for the first time examining perfumes as
works of art on a par with couturier gowns
and other museum-worthy design objects. In
March 2010, Parsons The New School for De-
sign and the Museum of Modern Art, in part-
nership with International Flavors &
Fragrances, Coty Inc., and Seed, a science
magazine, presented a symposium, “Head-
space: On Scent as Design,” which brought to-
gether such diverse participants in this field
as scent artist Sissel Tolaas, neurobiologist
Leslie Vosshall, and architect Toshiko Mori, as
well as perfume designers.

In December the Museum of Arts and De-

sign in New York announced that it was es-
tablishing the Center of Olfactory Art, ap-
pointing former New York Times scent critic
Chandler Burr as its director. Burr will also or-
ganize “The Art of Scent, 1889-2011,” the

first museum exhibition devoted to perfume
as art, which will open this fall.

“We are establishing the idea that olfactory
art is as important as any other aspect of de-
sign,” says museum director Holly Hotchner.
“Scent is a really important part of people’s
lives and obviously a multibillion dollar in-
dustry, yet 99 percent of the population never
thinks about how it is designed.”

“I hate the word ‘perfume,’” Burr says. “It’s
somewhat better in French: ‘parfum.’ Perfume
in Anglo-Saxon culture means something that
is generally very much feminine—powdery,
sweet stuff. It is not a word that we use well.
Americans use the word ‘cologne’ to denote
the masculine. It’s gendered.” But Burr’s focus
for his upcoming exhibition will be on de-
signer fragrances.

“Most people don’t understand that when
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Ernesto Neto’s Mother
body emotional

densities, for alive
temple time baby son

installed in the Museum
of Contemporary Art, San

Diego, in 2007.
Pendulous lycra sacs are

filled with aromatic
turmeric, cloves, cumin,

ginger, and pepper.
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Alberto Morillas makes a perfume called
“Pleasures” and it comes out under the brand
of Estée Lauder, and they have Elizabeth Hur-
ley or Gwyneth Paltrow in the ad, and it is
sold, that it is a commercial product that is

also a work of art,” he says. “What interests
me is helping people understand that these
are actually works of art, that they are beau-
tiful and esthetically important and meet all
the criteria for art, equal in terms to painting,
sculpture, music, architecture, and film.” 

In contrast, Verbeek is not looking at the
fragrance industry but at the history of art in
the 20th century to find artworks that include
an olfactory component. Her master’s thesis,
completed at the University of Amsterdam in
2002, was inspired by Ernesto Neto’s We Fish-
ing the Time (densidades e buracos de mihoca),
1999, at the 2001 Venice Biennale. “I smelled
it way before I saw it, and I had no idea that
this was part of a work of art, so once I was in
the room, I was really surprised,” she recalls.
“I thought, I am an art historian, but I don’t
know how to deal with this. I don’t know how

to understand this. I have no frame for this.”
Verbeek has identified many 20th-century

works with an olfactory component. Marcel
Duchamp, for example, filled a room with
burnt coffee at an early Surrealism exhibition

in Paris. The Stedelijk Museum owns Ed Kien-
holz’s The Beanery (1965), which smells of al-
cohol, smoke, and even the artist’s own urine
to evoke the feeling of being in a bar. 

“In the 1960s, when performance art and
installation art emerged, this gave a chance to
a lot of artists to use more senses, and in the
1990s you see technological developments,
like synthetic smells,” Verbeek says, citing as
a breakthrough the Canadian artist Clara Ur-
sitti’s collaborations with scent expert George
Dodd, whose London-based company, Kiotech
International, developed a diagnostic “nose,” a
machine that could measure aromatic mole-
cules, in 1998. 

“Smell is one of our senses and an incredi-
bly important one, so it is silly that artists
haven’t used it for a longer time or that art
historians haven’t paid more attention to it,”
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LEFT Clara Ursitti’s 
I-BO-OK? installed in the
University of Edinburgh’s
Talbot Rice Gallery, 2009.
Three laptops converse
about their body-odor
problem, using texts

Ursitti picked up from an
online chatroom. 
RIGHT Chrysanne

Stathacos’s project The
Wish Machine makes

use of refabricated
vending machines to

distribute vials of
essential oils associated

with good thoughts.
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says Verbeek, who is currently working with
artists Sue Corke and Hagen Betzwieser on a
“postcard from the moon.” It contains the
scent of the moon’s surface, which, according
to astronauts the pair interviewed at NASA,

smells of gunpowder and heavy metals. The
moon scent, developed by flavorist Steve
Pearce, will be distributed by the Stedelijk
later this year. “Smell has a big effect on visi-
tors to the museum, because smell is linked to
memory. Smell enhances the sense of reality,
and smell enhances emotions,” says Verbeek. 

The fact that smell can reach audi-
ences beyond the museum has attracted the
interest of several artists. In 2000 New York
artist Gayil Nalls created the World Sensorium,
a scent sculpture blended from iconic aromas
from every country in the world—eucalyptus
from Australia, jasmine from China, tobacco
from Cuba, and pine from the United States—
and distributed on printed cards that were
showered down on Times Square revelers at
midnight on the night of the millennium. 

According to Nalls, the experience of grow-
ing up in 1960s Washington, D.C., a city of
monuments and mass demonstrations, was
behind her wish to create a more universal
experience, less culturally bounded than the

statues and events that colored her childhood.
She was also inspired by Joseph Beuys’s 1980
Cooper Union lectures about “social sculp-
ture.” To make her own social sculpture, she
spent years asking officials from around the
world to choose a scent to represent their
countries, an effort supported by UNESCO.
She then mixed the world fragrance herself, in
her laboratory-like studio, based on the popu-
lations of the various countries.

Chrysanne Stathacos has reached over
50,000 participants with The Wish Machine, a
project that makes use of refabricated vending
machines to distribute vials of essential oils as-
sociated with basic hopes and desires: lavender
for happiness, clove for lust, mint for commu-
nication, basil for money, hyacinth for peace,
and rosemary for home. Stathacos’s machines
were inspired by wishing trees in India (trees
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Gayil Nalls (top right, in
her studio) blended

odors representative of
several countries for her
olfactory sculpture World
Sensorium. She infused
multicolored cards with
the scent and showered
them down on revelers

celebrating the
millennium in Times

Square.

*FE Scent Mar 2011_2008 FEATURE TEMPLATE  1/24/11  5:18 PM  Page 7



on which people hang offerings in hope of
having wishes fulfilled) and originally commis-
sioned by Creative Time in 1997 for Grand
Central Station. She has since brought them to
public venues in India, Germany, Canada,

Switzerland, and throughout the United States.
“People can stop and smell and maybe

dream for a second or have a brief moment
outside the busy city,” Stathacos says of the
piece. “It becomes this effect of going to an-
other place, maybe a memory of a garden or
of someone bringing you flowers, maybe a
memory of healing.” For this reason, The Wish
Machine has often been included in exhibi-
tions on AIDS and recovery.

“What is so wonderful about this kind of
project is that it is so ephemeral; it really de-
fies market pressures,” says Stathacos, who
usually shows her work at kunsthalles and al-
ternative art spaces. Her point of view is
shared by most of the artists working in the
medium of scent, who rarely have gallery rep-
resentation. De Cupere, whose Olfactory Tree
was shown at a noncommercial art space and
is priced at ¤40,000, usually works on com-
mission. A recent project involved collecting
sweat from dancers performing with the cho-
reographer Jan Fabre and distilling it, then

applying it to a wall of the company’s home
base in Antwerp. Visitors can smell it through
a small hole in a glass box cover.

Nalls’s World Sensorium is part of the exhi-
bition “Objects of Devotion and Desire” at the

Bertha & Karl Leubsdorf Art Gallery at Hunter
College (through April 30). The first edition of
18 bottles sells for $3,500 a bottle.

Nalls objects strongly to the use of syn-
thetic scents. She, like many other olfactory
artists, uses only natural fragrances and es-
sential oils. “I call it ‘rewilding the mind,’” she
says, hoping that her projects will familiarize
people who are used to “grape” chewing gum
and “alpine-scented” candles with what the
world really smells like.

New York activist-artist Lisa Kirk was
seeking to evoke a social experience when
she developed a perfume called “Revolution”
for her 2008 exhibition at Participant Inc. on
the Lower East Side. Kirk contacted wit-
nesses to political upheavals, including Cen-
tral American revolutionaries and ex–Black
Panthers, and asked them, “What does revo-
lution smell like?” The answer: dried blood,
smoke, burning tires, gasoline, and urine.
Kirk relied on perfumer Patricia Choux to
create the scent and jeweler Jelena Berhrend
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Peter De Cupere
collected the sweat of

dancers wearing plastic
suits during a 15-minute
performance. He applied

the concentrated
essence, enclosed in a

glass box, to a wall at the
dance company’s home

base, in Antwerp. Visitors
can smell it through a

hole in the glass. 
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to design containers that looked like pipe
bombs, fabricated in silver, gold, and plat-
inum, and priced from $3,750 to $47,750 per
bottle. 

“If we can’t start a revolution, at least we

can create a fragrance that symbolizes rebel-
lion,” says Kirk. The project was shown in
2008 at MoMA PS1, complete with an instal-
lation of a laboratory, hanging upside down,
from the ceiling. Since then, with the assis-
tance of scent designer Ulrich Lang, Kirk has
brought out a less expensive variation of
“Revolution” that has been marketed
throughout Europe.

Lang has worked on many collaborations
with artists, using Antwerp-based art dealer
Roger Szmulewicz to market his fragrance,
“Anvers,” and commissioning Erik Swain, Katy
Grannan, and Matt Licari to design the pack-
aging. In 2005 he also worked with Daniel
Bozhkov (represented by Andrew Kreps
Gallery in New York) on the fragrance “Eau
d'Ernest” for the Istanbul Biennial.

“Using the form of fragrance to express an
idea is a challenge,” says Lia Gangitano, direc-
tor of Participant Inc., who has worked on
several scent-based projects and finds in them
the potential to make something transgres-

sive. She cites as an example the New York
collaborative Lovett/Codagnone’s 2003 instal-
lation and performance ASK*, at the Laura
Mars Group in Berlin and TRANS>area in New
York. The team infused a room with the smells

of aphrodisiacs and body odors while they
read passages from Dominique Laporte’s His-
tory of Shit and the screenplay for Pier Paolo
Pasolini’s Salo (120 Days of Sodom). 

Currently Gangitano is developing a “trans
fragrance” with Justin Bond, the Radical
Faerie performance artist best known as Kiki,
of Kiki and Herb, to accompany Bond’s up-
coming exhibition of paintings this fall. “He is
looking for something less binary than the
usual unisex perfume,” says the curator.
“Right now I do think there are issues at play
in contemporary art that involve immediacy
and intimacy—and what could be more so
than putting a scent on your body.”

“I think what these artists are after is not
making a sculpture but making an environ-
ment,” says Yasmil Raymond, summing up her
experience with olfactory art. “The work,
when it smells, enters the realm of a human
being, the living. This life component enters
into it—which is very different from looking
at a Monet.” !
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“Revolution,” created by
Lisa Kirk in collaboration

with perfumer Patricia
Choux, blends the odors
of smoke, gasoline, tear
gas, burnt rubber, blood,
and urine. The original

edition, Revolution Pipe
Bomb, 2008, is encased

in a canister made of
precious metals,

produced in
collaboration with

jewelry designer Jelena
Behrend. An “affordable

facsimile” comes in a
bottle.
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DER DUFT BRENNENDER BARRIKADEN FINDET IN EINER EXKLUSIVEN BOUTIQUE IN BERLIN-
MITTE REISSENDEN ABSATZ

Das 30000-Euro-Tränengas-Parfüm
Von Jonas Rest

Ein Geruch von Tränengas, Benzin, Rauch, verbranntem Gummi, Blut,

Schweiß und verfaultem Fleisch: Diese Duftnote verspricht die

Parfümkreation "Revolution". Verkauft wird sie außerhalb Manhattans

in einer der exklusivsten Boutiquen in Berlin-Mitte, dem

Departmentstore Quartier 206. Die Ausführung in einem Platin-Flakon,

der einer Rohrbombe nachempfunden ist, kostet 33000 Euro. Noch

verkauft sich im Quartier 206 allerdings die Discounter-Ausführung des

metallisch-stechenden Duftes am besten: eine schlichte 12-ml-

Laborflasche, bei der die Rohrbombe nur auf dem Etikett abgebildet

ist. Sie kostet 55 Euro - und findet seit wenigen Wochen reißenden

Absatz, sagt eine Sprecherin. Entwickelt hat das Parfüm die New

Yorker Konzept-Künstlerin Lisa Kirk - zu der Zeit, als George W. Bush

regierte und Menschen schon verhaftet wurden, so Kirk, wenn sie ein

Anti-Kriegs-Shirt trugen. Die Überlegung der Künstlerin: Wenn schon

keine Revolution in Aussicht ist, wieso nicht wenigstens den Geruch

verkaufen? Um herauszufinden, wie die Revolution duftet,

recherchierte sie ein ganzes Jahr lang. Interviewte Revolutionäre,

Journalisten, ehemalige Aktivisten. Deren Erinnerungen kondensierte

sie einer Duft-Installation, die auch Parfümeure begeisterte. Ulrich

Lang, ein Duftdesigner, der zuvor im Marketing von L'Oréal arbeitete,

überzeugte die Künstlerin eine kommerzielle Version produzieren zu

lassen. Für Lisa Kirk, deren Kunst sich ohnehin um die Widersprüche

der Konsumgesellschaft dreht, war das bloß eine konsequente

Weiterentwicklung ihres Projekts. Mit einem Hochglanz-Werbespot wird

der Revolutionsduft nun im Quartier 206 an die exklusive Klientel

gebracht. Das Video zeigt zwei schwarz gekleidet Scharfschützen in

Sturmhauben-Masken, einen Mann und eine Frau, die durch die

Straßenschluchten Sohos rennen. Sie bleiben stehen, nehmen ihre

Sturmmasken ab. Dann reicht sie ihm den wie eine Rohrbombe

geformten Parfüm-Flakon; eingeblendet wird der Slogan: Revolution,

ein Duft für Männer und Frauen. Die Künstlerin will mit dem Spot die

Glorifizierung von Gewalt in der US-amerikanischen Kultur

thematisieren. Wenn es mit dem Verkauf so weitergeht, werden sie im

Quartier 206 vielleicht im Weihnachtsgeschäft bald die

Weiterentwicklungen der Revolutions-Linie führen. Lisa Kirk hat sie in

New York bereits präsentiert: Kerzen in Dynamit-Form in drei

Duftvariationen: Französische Revolution (Duftnote: Brot,

schmelzendes Kerzenwachs, Schweiß, Parfüm), 1968 (Marihuana,

Tränengas, Patschuli) und "Bagdad" (verbrannte elektrische Kabel,

Staub, Sand). ------------------------------ Foto: Parfüm Revolution:

stechender Geruch.
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FOR IMMEDIATE RELEASE        5 March 2008
Contact: Lia Gangitano, 646 492 4076, Liagang@aol.com

REVOLUTION PIPE BOMB 
LAUNCH
Thursday, March 13, 2008
7-10pm

PARTICIPANT INC
253 East Houston Street
New York NY 10002

Lisa Kirk and Jelena Behrend
Revolution Pipe Bomb
Limited edition fragrance, 2008
Edition of 3 (3AP), platinum
Edition of 5 (3AP), 14K gold 
Edition of 20 (3AP), sterling silver 

On Thursday, March 13, from 7-10pm, PARTICIPANT INC will launch Revolution Pipe 
Bomb, a collaborative limited edition by Lisa Kirk and Jelena Behrend, designed 
exclusively for PARTICIPANT INC. Fashioned in sterling silver, 14k gold, and 
platinum, Revolution Pipe Bomb is a hand-crafted precious metal decanter designed 
for this special edition of the fragrance, Revolution. 

The Revolution Pipe Bomb launch event will comprise a scripted environment that 
unveils this special limited edition. Conceived as the end result of several years 
of research and related works by Kirk that address the marketing of transgressive 
practices, Revolution Pipe Bomb is a luxury fragrance, produced in collaboration 
with Symrise Perfumers. Through research gathered from interviews with anonymous 
journalists, activists, and political radicals, Revolution fragrance was developed 
based on the memory of the smell of revolution. The final solution contains the 
odor of smoke, gasoline, tear gas, burnt rubber, and decaying flesh.

For this special limited edition, Kirk joined with Jelena Behrend to imagine a 
precious metal pipe bomb to contain a vile of this faintly aggressive fragrance. 
Elevating a makeshift device to a valued commodity, this bold and meticulously 
sculpted object, removed from the register of everyday violence, is held in reserve 
for the smell of Revolution. 

Samples and related packaging will be featured in a sculptural display unit 
reminiscent of Kirk’s recent smoking Revolution perfume laboratory, installed 
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upside down at PS1 Contemporary Art Center this fall. Related “marketing items,” 
including a silk-screened bandana (to be worn as face mask) depicting an exploded 
view of the Revolution Pipe Bomb will be featured, as well as other photographic 
elements derived from the Revolution project. 

Through the generosity of artists, PARTICIPANT INC co-produces limited edition 
artworks specifically intended to support the organization. A portion of the 
purchase of the editions is tax-deductible, and contributes directly to our 
program. Other PARTICIPANT editions include Lovett/Codagnone, Tony Oursler, and 
Shellburne Thurber. 

Jelena Behrend was born in Belgrade, Serbia. She moved to the United States in 
1988 and apprenticed for Hungarian master jeweler Gabor Nagy in Los Angeles, and 
in 1994, opened her own jewelry studio in LA. Her edgy, meticulously sculpted 
works of art have been featured in numerous magazines, movies, music videos, and 
have amassed an impressive list of celebrity enthusiasts including Lenny Kravitz, 
Madonna, Queen Nor, Jennifer Lopez, Emma Thompson, Pink, Iman, Hillary Clinton, 
Courtney Cox, and Drew Barrymore. In 1996, Behrend headed to New York, working in 
her private studio downtown for clients such as Barney’s New York, Barney’s Beverly 
Hills, and Barney’s Tokyo. Two years later, she opened Jelena Behrend Studio on 
the Lower East Side. Behrend has conceptualized and created collections for Donna 
Karan, Geraldine Laybourne and Oprah Winfrey, Neiman Marcus, and Kenneth Cole. 
Recent works have appeared on the covers of Numéro, Rolling Stone, and in the pages 
of the New York Times Style magazine, Vogue, and Interview.

Lisa Kirk received her BFA from the School of Visual Arts and her MFA from the 
University of California. Her solo exhibitions and projects have been held at 
PS1 Contemporary Art Center (a MoMA Affiliate); Galeria Comercial, Puerto Rico; 
Participant Inc, NY; and MOT International, London.  She has also contributed to 
North Drive Press, NY; Creative Time, NY; and Charlie, NY.  Her curated projects 
include LEGION, Bonds of Love, The Outlaw Series, and You. Reviews include 
Artforum, L’uomo Vogue, Plan B, The Guardian, Time Out London/New York, The New 
York Times, The New Yorker, New York Magazine, and Art Review.

Beverages generously provided by Christiania Vodka and Grolsch.
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PARTICIPANT INC’s exhibitions are made possible with public funds from the New York State Council on the Arts, a 
state agency.

This program is supported, in part, by funds from the New York City Department of Cultural Affairs.

PARTICIPANT INC receives generous support from the Harriett Ames Charitable Trust, Bloomberg, Brown Foundation, 
Foundation 20 21, Foundation for Contemporary Arts, The Andy Warhol Foundation for the Visual Arts, and numerous 
individuals.

PARTICIPANT INC is located at 253 East Houston Street, between Norfolk and Suffolk Streets on the Lower East 
Side. Subway: F/V to Second Avenue, Allen Street exit. 
www.participantinc.org
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