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It was one of these evenings, sometime in 2005 during the infamous 
George W. Bush era, when a politically and socially disillusioned 
artist sat in a hotel bar in New York and was suddenly approached 
by an attractive gentleman in a tuxedo. The initial small talk 
quickly developed into an intense conversation, and when the 
stranger outed himself as a perfumer, he kicked off a creative  
avalanche in Lisa Kirk. She grabbed a pen, wrote her phone number 
on the baffled entrepreneur’s dress shirt and took leave with the 
words: »I have a spectacular idea for a fragrance. Call me!«
The very next day, inspired by the perfumer’s call, who showed 
himself interested in cooperating, Lisa Kirk began with the concept 
for a fragrance that would revolutionize the market in the truest 
sense of the word: a fragrance that was meant less as a product but 
rather the projected matter of an artistic process focusing on a 
reckoning with the Bush administration and the Iraq war. An  
essence that would protest against existing conditions and call to 
ultimate resistance. That would demonstrate the absurdity of  
consumerism and the manic desire for label and luxury goods. Or, 
as Kirk put it: »If we can’t start a real revolution, at least we can 
create a fragrance that symbolizes rebellion.«
Kirk is known for her uncompromising, socially critical projects. 
Her work deals primarily with the contradictions of our modern 
consumer society as well as the aestheticization of radical political 
interpretations; but to transfer these approaches to a perfume, to 
translate them to liquid matter, posed entirely new problems for 
Lisa Kirk. Paradoxically, the solution was to raise a question. And 
that question was: how does revolution smell? Lisa Kirk began to 
search the world for answers to this question. She contacted Central 
and South American revolutionaries, spoke with Black Panthers, 
and approached members of militant left-wing underground groups, 
with historians and French philosophers. The results of her survey 
can be summarized as an extremely virile but not particularly plea-
sant blend of sweat, blood, tear gas, burnt rubber, rotting meat, and 
urine. The next step was the olfactory implementation of this wild 

Rebellious tendencies have been prevailing in New York for some time. 

It began in a hotel bar, continued in a laboratory, and finally spread 

to a museum and the streets of the city. Now Germany threatens to be 

pulled into the wake of the uprising ...

VIVA 
LA REVOLUCIÓN!

cocktail, for which Kirk didn’t rely on her bar acquaintance but the 
perfumer Patricia Choux. This process wasn’t for the squeamish; 
Lisa Kirk would proceed as radically as her reputation called for. 
Therefore, her directions for mixing the ingredients occasionally 
demanded: »Let’s put some pussy inside!«
A few months later, Revolution celebrated its premiere: in the New 
York art space Participant Inc., models disguised with ski masks, 
terror-style, sprayed large amounts of the fragrance on the assem-
bled guests, whose reactions oscillated between outright horror and 
great amusement. The magazine Artforum wrote that the scent 
itself was at home »somewhere between patchouli and body odor«. 
Ulrich Lang, a German native and perfume and art consultant who 
advised Lisa Kirk during the realization of Revolution, described it 
as »extremely smoky, avant-garde, and experimental«. A scent that 
is not pleasing or fit for the masses, but absolutely wearable. And 
that defined itself as a pure art project.
About a year later, in October 2007, Lisa Kirk created a follow-up 
to the revolution project. At the P.S.1 Contemporary Art Center, an 
offshoot of MoMA, she installed an imaginary perfume laboratory 
that appeared like a terrorist hideout and had been completely  
turned on its head as a metaphor for the political, social, and cul- 
tural status quo. Eventually, in 2008, a further continuation of the 
revolution cycle followed: in the form of proper packaging for the 
rebellious essence. For this purpose, Kirk hired the New York- 
based Goldsmith Jelena Behrend. Together, they created a bottle 
that was modeled after a pipe bomb and produced three prototypes 
made of sterling silver, gold, and platinum. The bottles were  
manufactured by Participant Inc. upon requests from willing  
luxury revolutionaries – for the low, low price of $ 4.000 to $ 40.000, 
depending on the version. Thus, Kirk succeeded with a brilliant 
and ambivalent sleight of hand: she intentionally launched a pro-
duct that served as an example of consumer criticism and exag- 
gerated it in such a way that it reduced society’s notorious demand 
for luxuries to absurdity – and turned it into a success.

To respond to the demands of marketing, Kirk conceived a sensa-
tional commercial together with the photographer Gabriel Jeffrey. 
Filmed in the style of a Calvin Klein spot, a female and a male 
sniper who have accidentally been assigned the same target find 
each other. At the end of the highly aesthetic, brilliantly cut mini 
movie that is accompanied by elegiac music, the female sniper  
pulls the mask from her face and opens her right hand. In it:  
the deceptively real pipe bomb bottle, followed by the message  
»Revolution – a fragrance for women and men«. 
After he saw the clip, Ulrich Lang proposed that the artist should 
take the final, logical step and commercialize the fragrance once 
and for all. »Lisa agreed, so we got back into contact with Patricia 
Choux«, says Lang. The perfumer now produced a more inex- 
pensive variation of Revolution, bottled in small 12ml laboratory 
vials.
In the progressive concept store »Project No. 8« on 29th Street, 
Kirk and Lang found the ideal distribution partner, especially since 
the trendy hotel Ace, which is affiliated with the store, offered to 
show the Revolution clip as video-on-demand in their rooms. At 
this point, the revolution had finally arrived in New York.
Now Germans will also have an opportunity to sniff the smell of 
rebellion. Starting in September of this year, Quartier 206 in Berlin 
will become the exclusive distributor of »Revolution«.
For those who want to know what’s inside: the perfume owes its 
burnt note to birch resin and tar, ambergris and musk are respon- 
sible for the animal, sweaty nuance, and vetiver gives it a smoky 
touch. Not necessarily a fragrance that Herr Westerwelle or Herr 
Wulff would wear, but they don’t necessarily burst with the spirit 
of revolution, either. Maybe other leading lights will soon try their 
hand at insurrection. And will profess their – at least olfactory – 
allegiance to the good old slogan: »Long live the revolution!«

text YORCA SCHMIDT-JUNKER
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Von Thorsten Schmitz

Berlin – Boadicea war eine mutige Frau.
Im Jahr 60 n. Chr. führte die britannische
Königin einen Aufstand gegen die Römer
an. Mehr als 50 000 Kämpfer plünderten
und brandschatzten römische Siedlun-
gen. Es muss schrecklich gerochen haben.
Boadicea hatte den Aufstand angezettelt,
weil die Römer eine Frau als Stammesfüh-
rerin des keltischen Stammes der Icener
ablehnten.

Boadicea war eine Revolutionärin,
wenn man so will.

1950 Jahre später steht ein silberner
Flakon in der Parfümerie des Depart-
mentstores Quartier 206, der den Namen
der Kriegskönigin trägt. Öffnet man das
100-Milliliter-Fläschchen, riecht es nach
Agarholz und Jasmin. Der Duft heißt „In-
tricate“, was soviel wie „verzwickt“ be-
deutet. Verzwickt in diesem Fall mag der
Preis sein.

Das Fläschchen kostet 520 Euro.
Ein paar Schritte von dem sündhaft

teuren Boadicea entfernt wird ein Film ge-
zeigt, knapp zwei Minuten lang. Es ist das
Werbevideo zu einem neuen Parfüm, das
„Revolution“ heißt. Der Film zeigt keine
Schlacht, sondern ein Attentat in New
York. Wer nach Revolution riechen möch-
te, muss nach Berlin kommen. Das Quar-
tier 206 auf der Friedrichstraße ist der ein-
zige Ort in Deutschland, an dem es den
Duft zu kaufen gibt.

Ist dieses das richtige Wort: Duft?

Ein Flakon in Rohrbombenform
Das Video zeigt eine (schöne) Frau und

einen (schönen) Mann, zwei Scharfschüt-
zen auf der Flucht. Sie tragen schwarze
Röhrenjeans, schwarze Designerboots
und schwarze enge Lederjacken. Kom-
men sie gerade von einem Shooting mit
Karl Lagerfeld? Haben sie die Zeche ge-
prellt im Grill Royal in Berlin-Mitte? Ach
so, es sind zwei Aktivisten auf der Flucht.
Gerade haben sie versucht, jemanden zu
töten (Revolution!). Als sie kurz innehal-
ten und ihre Tarnmasken vom Gesicht zie-
hen, steckt sie ihrem Kampfgenossen eine
Rohrbombe in die Hand. Ein Selbstmord-
attentäter! Aber nein, die Rohrbombe ist
in Wahrheit ein Parfümflakon, der nur
die Form einer Rohrbombe hat, inklusive
Zündschnüre. „A fragrance for men & wo-
men“, wird eingeblendet, kurz bevor der
Clip endet.

Fragrance heißt auch „Wohlgeruch“.
Ein dehnbarer Begriff. Denn der Duft
von Revolution – stinkt zum Himmel. Die
12-Milliliter-Flasche kostet 55 Euro. Sie
findet reißenden Absatz, vor allem bei

Männern. Die Verkäuferin sagt, sie möge
den Geruch. Er habe „etwas Animali-
sches“. Und sei „doch sehr sexy“. Für
wen der Duft sei? „Für Sie offenbar nicht,
man muss sich ja selbst riechen können.“

Die New Yorker Konzeptkünstlerin Li-
sa Kirk hatte die Idee zu dem Parfüm in
den Rohrbomben. Im terrorverängstigten
New York hat man Kirks Ironie schon

missverstanden. Im Mai musste ein Ge-
bäude in Manhattan evakuiert werden,
weil Passanten die Flakons im Schaufens-
ter einer Galerie für echt gehalten und die
Anti-Terror-Polizei gerufen hatten. Lisa
Kirk sagt, sie sei genervt gewesen von den
Bush-Jahren 2001 bis 2009, so dass sie
nur noch an Aufstand, Protest, Revoluti-
on gedacht habe. Bush habe Terrorängste

geschürt und gleichzeitig die Meinungs-
freiheit beschnitten, Revolutionen (also:
Demonstrationen, Anti-Bush-T-Shirts)
seien unmöglich gewesen: „Da habe ich
eben ein Parfüm kreieren lassen. Wenn
man schon keine Revolution anstacheln
kann, dann soll man sie wenigstens rie-
chen können“.

Wie riecht Revolution? Diese Frage hat
Kirk ehemaligen Revolutionären, Globali-
sierungsgegnern und Hausbesetzern ge-
stellt. Die Recherche ergab: Sie riecht
nach Blut, verwesenden Körpern, bren-
nenden Reifen, Tränengas, Urin, Asche,
und Schweiß, vor allem danach.

Das Parfüm, das sich Globalisierungs-
gegner eher nicht leisten werden, kann
man in New York in den Originalflakons
kaufen. Die Platinumausführung kostet
36 000 Euro, die Goldflasche 21 000 Euro
und die Silberversion 2700 Euro. Bislang
hat noch keiner die Platinbombe erstan-
den, die Silberversion fand einige Käu-
fer. Grundsätzlich kann man im Quartier
206 auch das Original ordern. Lisa Kirk
aber lacht und sagt: „Wir haben noch
nicht herausgefunden, wie wir Rohrbom-
benflakons verschicken können, ohne
festgenommen zu werden.“ Das 12-Milli-
liter-Fläschchen ist die Tarnversion der
eigentlichen Rohrbombe. Und damit man
weiß, mit was man sich da eintupft, zeigt
das Etikett die Skizze einer Rohrbombe.

Es riecht nach Stinktier
Zögernd nimmt man den Flakon in die

Hand, öffnet den Deckel, holt einmal tief
Luft, atmet wieder aus. Und dann wieder
ein, die Nase am Flaschenhals.

Es beißt metallisch stechend, und man
wähnt sich inmitten brennender Reifen,
aber um einen herum ziehen Schlitten-
hunde einen Weihnachtsmann und wa-
ckeln mit dem Kopf. Eine Marketingmit-
arbeiterin des Kaufhauses regt an, Revo-
lution auf die Haut zu sprühen. Man will
jetzt kein Feigling sein und sprüht. Und
verzieht das Gesicht. Riechen so Stinktie-
re, wenn sie sich angegriffen fühlen? Die
Mitarbeiterin sagt: „Einfach mal nicht
drauf achten, einfach mal sacken lassen.“

Zurück im Büro sagt eine Kollegin:
„Aber Parfüm soll das jetzt nicht sein,
oder?“ Fünf Minuten später reißt sie alle
Fenster auf.

Und Lisa Kirk? Trägt sie Revolution?
„Um ehrlich zu sein: nein. Aber ich

hab’s mal aufgesprüht, als ich in einem
Gerichtsverfahren als Geschworene ein-
gesetzt wurde. Nach einer Stunde habe
ich so nach Urin gerochen, dass ich ge-
hofft habe, dass die nicht denken, dass
ich mir in die Hose gemacht habe.“

Der Gestank der Revolution
Ein Parfüm einer New Yorker Künstlerin macht in Berlin Furore – es riecht nach Urin, Schweiß und Asche

Stinkt zum
Himmel: Die

Künstlerin
Lisa Kirk will

ihr Parfüm
„Revolution“
als ironischen
Anschlag auf

George W.
Bush verstan-

den wissen.
Foto: oh
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re, wenn sie sich angegriffen fühlen? Die
Mitarbeiterin sagt: „Einfach mal nicht
drauf achten, einfach mal sacken lassen.“

Zurück im Büro sagt eine Kollegin:
„Aber Parfüm soll das jetzt nicht sein,
oder?“ Fünf Minuten später reißt sie alle
Fenster auf.

Und Lisa Kirk? Trägt sie Revolution?
„Um ehrlich zu sein: nein. Aber ich

hab’s mal aufgesprüht, als ich in einem
Gerichtsverfahren als Geschworene ein-
gesetzt wurde. Nach einer Stunde habe
ich so nach Urin gerochen, dass ich ge-
hofft habe, dass die nicht denken, dass
ich mir in die Hose gemacht habe.“

Der Gestank der Revolution
Ein Parfüm einer New Yorker Künstlerin macht in Berlin Furore – es riecht nach Urin, Schweiß und Asche

Stinkt zum
Himmel: Die

Künstlerin
Lisa Kirk will

ihr Parfüm
„Revolution“
als ironischen
Anschlag auf

George W.
Bush verstan-

den wissen.
Foto: oh
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"If we already can not start a real revolution, then we should at least create a fragrance that symbolizes the
rebellion." Lisa Kirk

In Florence, I met Ulrich Lang, who presented me with his latest project -  revolution . Since I was in the
Qvest had read about it, I was very excited about this fragrance.

Revolution was originally part of a project by American artist Lisa Kirk. She had traveled around the world
and it had interviewed ten living revolutionaries, their associations - Blood, tear gas, rotting meat, smoke,
burning rubber - banishing them to the perfumer Patricia Choux in a fragrance. The New York goldsmith
Jelena Behrend produced the original bottle, a pipe bomb is modeled.

Ulrich Lang persuaded the artist to produce a commercial version of the fragrance to leave. When they
decided to bottle a small plain bottle, whose label is mapped to the pipe bomb. Of course you can also buy
the original bottle, it is available in either sterling silver, gold or platinum - cost 4000-40000 dollars.

Contrary to my expectations smells revolution really good. It's a very animalistic scent and if you do not like
civet, you should be careful. After the civet-bomb is detonated, followed by smoke, a metallic touch and
end up with a really attractive body odor. Not sweaty, but a spicy, slightly salty, very masculine fragrance. I
imagine Che Guevara (Gael García either the beautiful or the wild Bernal Benicio del Toro, who have both
played Che Guevara).
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FOR IMMEDIATE RELEASE        5 March 2008
Contact: Lia Gangitano, 646 492 4076, Liagang@aol.com

REVOLUTION PIPE BOMB 
LAUNCH
Thursday, March 13, 2008
7-10pm

PARTICIPANT INC
253 East Houston Street
New York NY 10002

Lisa Kirk and Jelena Behrend
Revolution Pipe Bomb
Limited edition fragrance, 2008
Edition of 3 (3AP), platinum
Edition of 5 (3AP), 14K gold 
Edition of 20 (3AP), sterling silver 

On Thursday, March 13, from 7-10pm, PARTICIPANT INC will launch Revolution Pipe 
Bomb, a collaborative limited edition by Lisa Kirk and Jelena Behrend, designed 
exclusively for PARTICIPANT INC. Fashioned in sterling silver, 14k gold, and 
platinum, Revolution Pipe Bomb is a hand-crafted precious metal decanter designed 
for this special edition of the fragrance, Revolution. 

The Revolution Pipe Bomb launch event will comprise a scripted environment that 
unveils this special limited edition. Conceived as the end result of several years 
of research and related works by Kirk that address the marketing of transgressive 
practices, Revolution Pipe Bomb is a luxury fragrance, produced in collaboration 
with Symrise Perfumers. Through research gathered from interviews with anonymous 
journalists, activists, and political radicals, Revolution fragrance was developed 
based on the memory of the smell of revolution. The final solution contains the 
odor of smoke, gasoline, tear gas, burnt rubber, and decaying flesh.

For this special limited edition, Kirk joined with Jelena Behrend to imagine a 
precious metal pipe bomb to contain a vile of this faintly aggressive fragrance. 
Elevating a makeshift device to a valued commodity, this bold and meticulously 
sculpted object, removed from the register of everyday violence, is held in reserve 
for the smell of Revolution. 

Samples and related packaging will be featured in a sculptural display unit 
reminiscent of Kirk’s recent smoking Revolution perfume laboratory, installed 

ORIGINAL PRESS RELEASE
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upside down at PS1 Contemporary Art Center this fall. Related “marketing items,” 
including a silk-screened bandana (to be worn as face mask) depicting an exploded 
view of the Revolution Pipe Bomb will be featured, as well as other photographic 
elements derived from the Revolution project. 

Through the generosity of artists, PARTICIPANT INC co-produces limited edition 
artworks specifically intended to support the organization. A portion of the 
purchase of the editions is tax-deductible, and contributes directly to our 
program. Other PARTICIPANT editions include Lovett/Codagnone, Tony Oursler, and 
Shellburne Thurber. 

Jelena Behrend was born in Belgrade, Serbia. She moved to the United States in 
1988 and apprenticed for Hungarian master jeweler Gabor Nagy in Los Angeles, and 
in 1994, opened her own jewelry studio in LA. Her edgy, meticulously sculpted 
works of art have been featured in numerous magazines, movies, music videos, and 
have amassed an impressive list of celebrity enthusiasts including Lenny Kravitz, 
Madonna, Queen Nor, Jennifer Lopez, Emma Thompson, Pink, Iman, Hillary Clinton, 
Courtney Cox, and Drew Barrymore. In 1996, Behrend headed to New York, working in 
her private studio downtown for clients such as Barney’s New York, Barney’s Beverly 
Hills, and Barney’s Tokyo. Two years later, she opened Jelena Behrend Studio on 
the Lower East Side. Behrend has conceptualized and created collections for Donna 
Karan, Geraldine Laybourne and Oprah Winfrey, Neiman Marcus, and Kenneth Cole. 
Recent works have appeared on the covers of Numéro, Rolling Stone, and in the pages 
of the New York Times Style magazine, Vogue, and Interview.

Lisa Kirk received her BFA from the School of Visual Arts and her MFA from the 
University of California. Her solo exhibitions and projects have been held at 
PS1 Contemporary Art Center (a MoMA Affiliate); Galeria Comercial, Puerto Rico; 
Participant Inc, NY; and MOT International, London.  She has also contributed to 
North Drive Press, NY; Creative Time, NY; and Charlie, NY.  Her curated projects 
include LEGION, Bonds of Love, The Outlaw Series, and You. Reviews include 
Artforum, L’uomo Vogue, Plan B, The Guardian, Time Out London/New York, The New 
York Times, The New Yorker, New York Magazine, and Art Review.

Beverages generously provided by Christiania Vodka and Grolsch.

QuickTime™ and a
TIFF (Uncompressed) decompressor

are needed to see this picture.

 

PARTICIPANT INC’s exhibitions are made possible with public funds from the New York State Council on the Arts, a 
state agency.

This program is supported, in part, by funds from the New York City Department of Cultural Affairs.

PARTICIPANT INC receives generous support from the Harriett Ames Charitable Trust, Bloomberg, Brown Foundation, 
Foundation 20 21, Foundation for Contemporary Arts, The Andy Warhol Foundation for the Visual Arts, and numerous 
individuals.

PARTICIPANT INC is located at 253 East Houston Street, between Norfolk and Suffolk Streets on the Lower East 
Side. Subway: F/V to Second Avenue, Allen Street exit. 
www.participantinc.org



Everyone I've shown so far the smell was enthusiastic. Then, when told that it's about revolution, they said,
"How much passion in this fragrance is!" No wonder this fragrance goes on everything that has to provide
the animal scent palette.

Revolution in the Concept Store is no. 8a sold at the Ace Hotel in New York City. The hotel shows the
movie as a video-on-demand to its rooms. In Germany's revolution in exclusive department store Quartier
206 in Berlin available.

The video clip of Lisa Kirk scent produced with photographer Jeffrey Gabriel. A really great movie with
wonderful music!

Click here

Category: Unisex

Perfumer Patricia Choux

Year: 2009

Notes: Birch tar, amber, leather, musk, vetiver, woody notes, civet

www.ulrichlangnewyork.com
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Lisa Kirk’s Project: Revolution!
By Frederick Janka

In 1899, Norwegian-American economist and sociologist Thorstein Veblen published his Theory of The 

Leisure Class, a description and critique of the rise of the nouveau riche, the leisure class, the child of the 

Industrial Revolution. Veblen establishes a historical link to the past of nobility and clergy, suggesting an 

aspect of human nature to class division of work and idea of the image of wealth. Lisa Kirk, artist-curator-

cultural-archeologist, indirectly unearths this concept from within our own culture of excess, greed, and 

war - our new leisure class - bringing attention to our symptoms of consumerism.1 Kirk’s artwork falls under 
the catch-phrase criticism of rampant consumerism, the result of complicating Veblen’s conspicuous consumption with the 

The Revolution Will Not Be Televised), 
the creation of art objects, and the critique of our market driven art world.2

Kirk presents us with pop-trash, the detritus of our culture, glamorized as overly desirable commodity. Revolution! is an 
extensive and ongoing investigation that uses an archaeological approach to the present to expose our nature as simply 
consumers of objects and ideas. Kirk has pulled the vocabulary of reference for her project Revolution! from war, popular 
entertainment, middle-class America and the sentiment of nostalgia for revolt. Revolution! is chuck-full of cultural symbols, 
whose meanings have been complicated by the artist to not only be about violence and the appeal of something different. 
These objects purposefully address our own desires for wealth and happiness. These are the true objects revealed to us as 
they are, not as we see them. Think about it, do we truly know what we see, or even what we want? The AK-47 is not a gun, 
it is a shiny perfume bottle; it is money, power, and social status.

“Humanity the most savage of all species” announces Kirk’s shiny gold billboard. Shot up by a corrections 

officer with bullets designed for prisoner riot control, this piece could double as a subtitle to this exhibition 

as it suggests that the artist has an underlying motive. This is a deeply personal exhibition essentially 

about us, not necessarily intended for us - perhaps more for the entertainment of the artist - but we are 

all implicated with the seductive physical texture and inferred value of her objects.  What we are seeing is 

a collection of fetish objects from a virtual revolution in which our desires have become our weapons and 

our weapons our desires. The Urban Decay brand makeup-on-linen paintings have been shot up as well, 

this time by the artist with a paint ball gun. They were then burned. These minimal pieces are a mix of the 

politics of body image and violence; a nod to Art History’s Niki de Saint Phalle’s shooting paintings, Yves 

Klien’s fire paintings, and the destruction of the beautiful art object. Yet these pieces are somehow still 
beautiful. This is a cookie cutter revolution ready for consumption. This is an invitation appealing to the 

most revolutionary within us all with a shiny bling-bling smoking cash register and glittering cast AK 47’s.3

1  I think that the term nouveau riche is dated in 80’s excess and our current millennium and post 9/11 excess demands its own term. 
2  Conspicuous consumption
wealth, with the goal of attaining or maintaining social status.
3  Bling-bling is the imaginary sound light makes bouncing off of a diamond. Referring to predominance for excess also to a lifestyle built 
around excess spending and ostentation associated with rap and hip-hop culture internationally.



w w w . i n v i s i b l e - e x p o r t s . c o m



w w w . i n v i s i b l e - e x p o r t s . c o m



w w w . i n v i s i b l e - e x p o r t s . c o m



w w w . i n v i s i b l e - e x p o r t s . c o m

3.11.09 — The Gallery as Gated Community
Topics: Invisible-‐Exports, Kisa Kirk, Maison des Cartes
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Teems Like Smell Spirit
By Marisa Olson on Tuesday, April 1st, 2008 at 10:53 am.

Who hasn't had the synaesthetic experience of a scent triggering a memory? Some argue that the sense of smell is among our 

body's strongest, and yet--"smellivision" aspirations aside--media culture revolves so much more around our eyes and ears. At 

present, New York's Lower East Side (a piquant sensorium, to be sure) is home to two olfactorily-driven projects. At nonprofit art 

space Cuchifritos through April 26th is a group show entitled, "If There Ever Was," featuring seven "extinct and impossible 

smells" that have been "re-created" by Koan-Jeff Baysa, Bertrand Duchaufour, Christoph Hornetz, Christophe Laudamiel, Patricia 

Millns, Steven Pearce, David Pybus, and Geza Schön. Some of these creators call themselves artists while some work as

scientists, engineers, or others with a vested interest in "olfactory images." For instance, botanist James Wong created a 

hyperreal scent equivalent to a bouquet of extinct flowers, calling attention to art's ability to invoke the absent, fantastical, or 

what cannot otherwise be said or seen. Neighboring nonprofit Participant, Inc is also supporting artists' exploration of the interface 

between sight and smell with Lisa Kirk and Jelena Behrend's Revolution Pipe Bomb project. The work was initially conceived as a 

fragrance by Kirk, who then approached Behrend to produce it as a special limited edition in the form of "a precious metal pipe 

bomb to contain a vile of [a] faintly aggressive fragrance." The perfume's core elements were determined after interviews with 

war journalists, activists, and others who've been on the frontlines of revolutions. It bears hints of "smoke, gasoline, tear gas, 

burnt rubber, and decaying flesh." Doesn't that make you wish this website was scratch-and-sniff? In all seriousness, this project 

explores the important subject of the commodification and marketing of violence and like Wong's imagined bouquet, makes the 

issue "more real than real" by addressing it in the realm of the senses. If you're in New York, follow your nose downtown. - 

Marisa Olson

Lisa Kirk and Jelena Behrend, Revolution Pipe Bomb, 2007 

Stumble it!  Digg  del.icio.us  LINK

Comments

No comments yet.
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